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[Ipennarao npuHATH yuactue B uccnepoBanuu SSP (Single Source Panel). 1o uccnenoranne
MOCBAIIEHO M3YUYEHHIO PEANIOYTEHUI B OKYIKAX U MOTPEOJICHUH Pa3IMyHbIX TOBAPOB MOBCEIHEBHOTO
cripoca. I'naBHast 3agava MpoeKTa — 00eCcreunTh CBOETo pojia OOPATHYIO CBSA3b MEXAY MOTPEOUTENSMH 1
MIPOM3BOJUTENSIMH TI0 BOITPOCAM Ka4yecTBa, aCCOPTUMEHTA, YIIaKOBKH, LIEHb TOBAPOB, UX PHCYTCTBUS
Ha noskax marasuHoB. [IpoekT SSP 3akmoyaercsi B TOM, YTO y9aCTHUKAM HCCIIEIOBAHMS HE HA/I0
OyZIeT I0JIro BCIOMUHATH O CBOMX MOKYNKaX M MOTUBAaX MPUOOPETEHUs TeX MJIM MHBIX TOBApOB,
3aI0JHSIS IIMHHBIE aHKETHI. JI0CTaTOYHO JIMIIb OTCKAHUPOBATh MITPUX-KO/IB! KYIIJIEHHBIX TOBAPOB
TiocJie nocelenust Marasuna. [IpoekT He rmoapasymeBaeT Kakue-JmOo 3aTpaThl CO CTOPOHBI Y YaCTHHUKA
SSP. Bce cnenmansHoe obopynosanue npepoctasisier ROMIR Monitoring. Mbl moanuceiBaem ¢
KaXIbIM Y YaCTHUKOM MPOeKTa O(pUIIMAIBHBIN JOTOBOP, B KOTOPBIA BKJIIOUEH U IYHKT O COOJIOICHUH
KOH(UIEHIIUATbHOCTH.

Kaxaplil YyacTHUK npoekTa B OyiaroapHocThb 3a ydactue nojyuyaer BAJIJIBI, kotopbie B ganbHelieM
cmoxet oomeHsaTh Ha TIOJJAPKU w/umu ITIOJJAPOYHBIE KAPTDI cooTBeTCTBY!IOIIEr0 HOMUHATIA U3
Halllero Karajora.

Barua 3agada npoionkaTh NOKYNATh MPOAYKTHI TAK, KaK 3TO 0OBIYHO NMpoUcXoauT B Bameii cembe. 1
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